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Chapter 20 – Categories of Industry 
(Primary, Secondary and Tertiary – importance and trends) 
2015 Short – Q4 

Sentence True/ 
False  

1.  Factors of production refer to the resources required for the 
generation of goods and services.  True 

2.  The secondary sector refers to the construction and 
manufacturing industries.  True 

3.  Service industries manufacture physical products for sale to 
consumers.  False 

4.  Industries such as agriculture, fishing and forestry are based 
on a country’s natural resources.  True 

5.  Indigenous firms are foreign owned firms located in Ireland.  False 
 
2012 Q8 – Short (a) Define the term primary sector.  
(b) Outline two current trends affecting this sector in Ireland:  
Trends must be current, don’t just use old past paper examples 

The primary sector (extractive) is a category of industry based on the natural 
resources of a country i.e. agriculture,forestry,fishing,mining, energy. 
(b) Commodities such as beef and milk are commanding higher prices on 
world markets as demand increases due to global population growth. 
Developments in the area of wind energy and solar power.   
Increase in demand for organic food stuffs (Ireland’s green image helps) 
 
2009 Q6 – Short Define the ‘secondary sector’ and outline two current 
trends affecting this sector in Ireland.   
Takes raw materials, processes raw materials and produces/ manufactures 
finished goods. Includes Manufacturing, Agribusiness, Construction. 
Example: Glanbia – Food Products.  
Current Trends: (i) Increased competition from abroad - challenge faced by 
Agribusiness Sector in food market from foreign retailers i.e... Lidl and Aldi   
(ii) Increased wage rates in Ireland has resulted in loss of competitiveness and 
relocation of some manufacturing businesses to low cost economies etc   
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2013 Q2 (C) Discuss current trends affecting businesses in the services sector 
of the Irish economy. Provide examples to support your answer. (20 marks)   
MS: 4 @5 marks (2+3)  
Tax Changes Reducing Disposable Income 
Taxes such as the household charge, property tax and cuts in 
government expenditure on social welfare have led to a fall in the 
disposable income of consumers. As consumers’ spending power is reduced 
the demand for the goods and services that businesses sell in the retail 
services sector has fallen.   
 
Large Multiples Growing 
Big multiples are benefiting from economics of scale and becoming more 
dominant versus small retail outlets and they are having great difficulty in 
competing, and need to develop their own USPs to survive. 
E.g. Three and Vodafone grow as new smaller Irish owned business fails Just 
Mobile 
 
Growth in discount retailers  
Consumers are looking to avail of discounted products and stores instead of 
buying goods at full price. This has seen a big increase in the success of 
stores like Aldi, Lidl, TKMaxx... 
  
Shopping Centres vs City/Town Centres 
Businesses in the services sector are facing a decrease in footfall because of 
the challenges facing town centres due to competition from large suburban 
shopping centres and the restrictive parking/traffic systems in operation.  
Large Car Parks and all shops in one site, means centers like Dundrum and The 
Pavilion in Dublin are drawing customers away from Dublin City shopping. 
 
E-Business 
Buying and selling goods and services over the internet, is changing the 
dynamic of the services sector. Retailers moving to on-line operations 
include Tesco and Lifestyle Sports, meaning consumers can shop from 
home. 
Bad for shops that don’t adapt to the changes, but good for other businesses 
in the sector e.g. IT firms and couriers/delivery/logistics firms. 


